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It	means	keeping	an	eye	on
emerging	content	trends	and
networks	that	are	cutting	through
the	growing	noise	and	clutter.

http://www.jeffbullas.com/2016/10/10/21-secrets-behind-viral-infographics/
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stands	out.

Content	that	is	co-created	with
customers	that	share	values	and
interests	with	the	brand	is
powerful,	sustainable	and	

http://www.toprankblog.com/2016/07/future-social-media-marketing/
http://www.toprankblog.com/2016/07/future-social-media-marketing/
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Create	an	active	marketplace	for
your	products	by	building	your
own	social	media	followings	and
email	lists	and	becoming	a	leader
in	your	niche.

https://website-designs.com/online-marketing/content-marketing/a-realistic-view-of-how-content-marketing-works/
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Create	quality	content	that	helps
your	audience	solve	a	problem.
Write	content	that	makes	a
difference	for	them	and	be
consistent.

http://sociallysorted.com.au/survey-your-audience/
http://sociallysorted.com.au/survey-your-audience/
https://twitter.com/SociallySorted
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If	you	can	produce	content	that
has	your	competitors	saying
"we	don't	have	that	kind	of
time	or	money!"	you've	found	a
way	to	stand	out.

https://moz.com/blog/content-marketing-tips-b2b-organizations-whiteboard-friday
https://moz.com/blog/content-marketing-tips-b2b-organizations-whiteboard-friday
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Take	a	complicated	idea	and
present	it	in	a	clear	way.	The
value	of	visual	media	is	to	make
it	easier	to	understand	what
you're	communicating.

https://www.entrepreneur.com/article/273185
https://www.entrepreneur.com/article/273185
https://twitter.com/sujanpatel
https://twitter.com/sujanpatel
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My	strategy	for	next	year	is	to
(a)	create	even	more	content
and	(b)	repurpose	/	pay	to
promote	the	best	performers
like	crazy.

http://www.inc.com/larry-kim/22-eye-opening-reasons-your-business-needs-to-be-on-instagram.html
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As	long	as	we	continue	letting
the	audience	participate	in
shaping	the	content,	I	don't
think	there	will	be	fatigue.

http://www.johnrampton.com/content-marketing-guide/
https://twitter.com/johnrampton
https://twitter.com/johnrampton
https://due.com/
https://due.com/
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You	can	cut	through	the	noise	if
you're	adding	value	not	more
noise.	Write	better	content	than
anyone	else.	If	you're	not,	then
you	can't	stand	out!

http://www.razorsocial.com/visual-web/
http://www.razorsocial.com/visual-web/
https://twitter.com/IanCleary
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Lock	into	your	audience's	needs
and	consistently	delivering
content	that	educates,	entertains
and	inspires	them.

http://www.socialmediatoday.com/marketing/make-your-visual-marketing-matter-more-podcast
https://twitter.com/FeldmanCreative
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Tweak	your	content	publishing
frequency	and	content	according
to	how	your	fans	engage	with
your	visual	content.

http://maximizeyoursocial.com/harvard-medical-school-visual-social-podcast-ep-128-847/
https://twitter.com/NealSchaffer
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Content	strategy	is	an	iterative
process.	It	can	and	should	be
reviewed	at	least	biannually,
preferably	quarterly.

http://maximizeyoursocial.com/
https://contently.com/strategist/2016/04/05/content-methodology-report/
https://twitter.com/lieblink
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Search	for	high-quality	topics	that
directly	impact	your	customer
base	in	a	meaningful	way	like
solving	a	problem	or	disputing	a
common	myth.

https://www.entrepreneur.com/article/253657
https://www.entrepreneur.com/article/253657
https://twitter.com/BrianHonigman
https://twitter.com/BrianHonigman
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Build	a	solid	base	of	trusted
connections!	Your	fans	will	never
get	bored	of	your	content	if	you
continue	to	create	quality	stuff.

https://www.linkedin.com/pulse/boost-your-instagram-sales-user-generated-content-sam-hurley-
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As	long	as	you're	consistently
creating	quality	content	that	meets
your	readers'	needs	and	distributing
through	the	right	channels,	your
audience	will	be	able	to	find	it	and
consume	it.

http://www.inc.com/john-hall/the-most-meaningful-content-marketing-trends-and-how-they-will-influence-2017-pa.html
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The	future	of	search	is	about
aligning	visitor	intent	with
semantics.	Go	beyond	the
phrase	and	cover	your	topic
more	broadly.

https://www.orbitmedia.com/blog/visual-marketing/
https://twitter.com/crestodina
https://twitter.com/crestodina
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Create	content	that	stands	out,	that
has	a	purpose	and	a	goal,	that	meets
the	needs	of	your	audience,	and	as
Seth	Godin	says,	'they	will	beat	a	path
to	your	door.'

http://www.coxblue.com/the-4-key-team-members-you-need-to-achieve-content-marketing-success/
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Create	content	that	stands	out,	that
has	a	purpose	and	a	goal,	that	meets
the	needs	of	your	audience,	and	as
Seth	Godin	says,	"they	will	beat	a	path
to	your	door".

https://www.lilachbullock.com/6-ways-get-instagram/
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You	future	proof	your	content	by
building	content	relationships
and	using	content	as	a	means	to
guide	the	customer	journey	at
every	stage.	
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The	best	strategy	for	future	proofing
is	to	plan	content	reviews	and	build	it
into	your	schedule.	You	may	need	to
review	your	content	every	year	just	to
make	sure	it	still	makes	sense.

http://contentmarketinginstitute.com/2015/06/create-authentic-images/
http://contentmarketinginstitute.com/2015/06/create-authentic-images/
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Test,	re-test,	evolve,	and	drive	a
truck	through	content	that
creates	conversation.	Add	value,
and	always	be	listening	and
paying	attention.

	

https://www.amazon.com/Return-Relationship-Kathryn-Rose-ebook/dp/B00B73PNSS/ref=sr_1_1?s=books&ie=UTF8&qid=1437334333&sr=1-1&keywords=return+on+relationship
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Focus	on	developing	content	that
consumers	will	continue	to	want	in
the	future.	Understand	the
emerging	trends	and	write	content
that	leverages	these	trends.

http://digitalbrandinginstitute.com/use-content-marketing-build-your-digital-brand/
http://digitalbrandinginstitute.com/use-content-marketing-build-your-digital-brand/
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When	you	focus	on	adding	value	to
your	customers,	value	that's
separate	and	distinct	from	what	you
sell,	then	you	will	always	be	relevant
and	necessary	to	them.

http://www.econtentmag.com/Articles/Column/Content-Marketing-Evolution/Why-Content-Marketing-Is-the-Cornerstone-of-Customer-Experience-111291.htm
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Shed	the	publish	and	pray
mentality	and	truly	converge
the	channels	of	content
promotion.
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Repurpose	only	high-performing
content,	and	avoid	relying	on
recycled	content;	always	focus	on
generating	new	and	relevant
collateral.

http://searchengineland.com/3-google-patents-need-know-2016-236896
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Repurpose	only	high-performing
content,	and	avoid	relying	on
recycled	content;	always	focus	on
generating	new	and	relevant
collateral.

http://www.ronsela.com/repurposing-content/
http://www.ronsela.com/repurposing-content/
https://twitter.com/ronsela
https://twitter.com/ronsela
http://www.ronsela.com/
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A	content	strategy	built	around
problems	people	have	and
questions	they	are	asking,	will
never	grow	old	and	fatigued.

https://www.entrepreneur.com/article/279208
https://www.entrepreneur.com/article/279208
https://twitter.com/IAmAaronAgius
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https://louder.online/


Simply	focus	on	consistently
creating	and	sharing	really
good	content.	Mastery	will
always	matter	and	percolates
to	the	top.

https://www.amazon.com/Social-Media-Law-Business-Practical/dp/0071799605
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Figure	out	what	your	particular
audience	wants	to	hear,	and	play
to	your	strengths	–	whether
that’s	expertise	or	entertainment.

http://linawang.org/6-content-marketing-growth-hacks-drive-traffic-conversions/
https://twitter.com/2pokerprincess
https://twitter.com/2pokerprincess
http://linawang.org/
http://linawang.org/
http://linawang.org/6-content-marketing-growth-hacks-drive-traffic-conversions/


Having	a	documented	content
strategy	is	the	only	way	to	ensure
that	you	are	not	only	consistently
producing	high	quality	content.

https://blogs.oracle.com/marketingcloud/4-examples-of-content-curation-done-right?utm_source=feedburner&utm_medium=twitter&utm_campaign=Feed%3A+itsallaboutrevenue+%28Modern+Marketing+Blog%29
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Engage	your	ecosystem	as	part	of
content	creation:	Include	quotes
and	data	from	your	industry's
thought	leaders	and	share	your
content	with	other	publications.

http://www.curata.com/blog/the-ultimate-content-marketing-strategy-infographic/
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Create	content	that	focuses	on
long-tail	keywords,	is	shared	into
the	vein	of	existing	crowdcultures,
and	is	part	of	a	content	calendar
that	is	always	two	months	ahead.

http://www.huffingtonpost.com/cameron-conaway/journalism-and-content-ma_b_10846518.html?
https://twitter.com/CameronConaway
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Be	the	resource	other
people	look	up	to.	That
means	taking	the	pains	that
others	will	not.

https://www.amazon.com/dp/B00O27V8L2/ref=dp-kindle-redirect?_encoding=UTF8&btkr=1
https://twitter.com/webby2001
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Produce	a	great	e-book	or	white
paper	that	can	bring	in	new
subscribers	and	also	serve	as
the	foundation	for	new	pieces.

http://www.newsmodo.com/all-blog-content/how-to-develop-your-audience-personas
https://my.visme.co/render/1453557624/tractoBR
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You	can	stand	out	by	telling
stories,	sharing	examples	or
using	relatable	analogies.	These
are	almost	impossible	to	copy.

http://capitalsolutionsbancorp.com/7-actions-that-will-actually-help-keep-your-customers/
https://twitter.com/merylkevans
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Ask	yourself	how	you	can	help
educate	and	entertain	your
customers	around	the	topics	near
and	dear	to	them.

https://contently.com/strategist/2014/04/09/honing-your-brand-voice-on-social
https://twitter.com/davidburn
https://twitter.com/davidburn
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Provide	higher	quality	content	that
is	more	refined,	less	general,	and
more	focused	on	a	particular	topic
area,	industry	or	space,	such	as	a
group	within	a	group.

http://www.maximapr.com/single-post/2016/05/04/Facebook-Changing-The-Face-Of-News-Opening-Instant-Articles-To-All-Publishers
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By	using	purpose	as	a	compass
point	for	revealing	compelling
content	ideas,	you	will	be	able	to
tap	into	something	that	you	can
claim	as	uniquely	yours.

http://www.slideshare.net/russellfsm/russell-sparkmans-content-marketing-world-2016-presentation-about-purposefocused-content-marketing
https://twitter.com/fusionspark
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My	advice	is	to	do	something	a
little	bit	off	the	wall.	Of	course,
the	content	must	be	valuable.	If
you	can	make	it	fun	and
valuable,	all	the	better.

https://contently.com/strategist/2014/04/09/honing-your-brand-voice-on-social
https://twitter.com/bernieborges
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Consider	not	only	what	readers	are
interested	in	today	but	also	what
they	will	want	to	know	tomorrow.
Quality	content	targets	people	and
actions,	not	clicks	and	algorithms.

http://www.slideshare.net/Jonathan_Crossfield/let-me-tell-you-a-story-finding-the-narrative-in-your-content-marketing
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Just	be	authentic	and	don't	be
afraid	to	drill	very	deep	into	a	niche
area	of	expertise.	Anyone	with
passion,	commitment	and	a	unique
point	of	view	can	build	a	global
audience.

https://www.youtube.com/watch?v=REq8Bs8pU8I
https://twitter.com/JeffLHerrmann
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Think	big.	And	I	don't	mean
necessarily	think	more	content.
Think	better	content.	Make	the
future	bright.	Plan	ambitiously
about	what	content	can	do	your
business	at	scale.

http://review.content-science.com/2016/07/4-ways-to-make-user-journeys-actually-useful-for-content-strategy/
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The	best	content	informs	the
audience	to	help	them	make
better	decisions	in	their	lives.

https://www.youtube.com/watch?v=D4fkvm4Ogqw
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Create	Stand-Out
Visual	Content
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